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A recent report by Forrester found that smartphones were used in more than one-third
of U.S. retail sales in 2018, from product research to checkout. For retailers looking to
convert greater mobile sales, they might want to reevaluate their social media
advertising.

According to a Think With Google survey, 51% of smartphone users purchased an item
from a different company than originally intended, due to messaging appearing exactly
when they needed it. That suggests social media advertising campaigns could attract
new customers, If deployed strategically. Designed to help retailers capitalize on this
opportunity, marketing platform SmarterHQ launched an Ad Personalization program
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“In order for brands to acquire and retain valuable
customers, they must have a personalized, cross-

Related channel strategy that spans ad platforms,” said
Michael Osborne, president & CEO at SmarterHQ.
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individualized and customized campaigns. These can
then work in conjunction with email, web and mobile pushes that the user already
coordinates through SmarterHQ.

But SmarterHQ isn't the only company taking advantage of the growing emphasis on
social advertising and the new data technology available. At PatterngS, an artificial
intelligence (Al) platform for digital marketers, data from all of its customers is
anonymized and run through the company’'s algorithms. This turns more than 100
billion iImpressions into 2,900 dimensions of analysis that are available to all users.

BUSINESS

Why Hibbett, Boot Barn and Five
Below Are Retailers to Watch in

gy L R

L erar™ PATTEDH

(GHERL FMAMER  FEFETE

Your account s

A1 campaiges

BUSINESS

Job Openings Remain Steady at 10.5
Million as Labor Market Stays H

A JET Ol
S35 Miodify audence tagebng - age min for
yioour Bl ] Esbaite Covvernisre nem 1§

The Pattern89 platform is popular with e-commerce brands looking to roll out new
campailgns every few days. This made possible by Al, which is able to process data and
generate new recommendations daily.

“One footwear retailer wouldn't see the results of another footwear retailer because the
machine doesn't look at the data in that way,” said RJ Talyor, CEQ and founder of
Pattern&9. "Instead, it looks at all of the red shoes, or all of the ads that are targeting
women between the ages of 1/ and 23. It anonymizes all this data, runs the analysis and
identifies where the biggest opportunities are for you.”

Users of the program are then presented with a daily to-do list to optimize advertising
performance, which Talyor estimates can be completed in five minutes. A new feature
introduced this week, Gemini, enables users to automate the daily to-do list by clicking
a "do it for me” button. Then there is the Creative Planner program, which makes
broader advertising strategy recommendations based on Al learnings.

Artificial intelligence is becoming more common in retail; Salesforce projects that the
percentage of retail and consumer goods marketers that are leveraging some form of Al
will increase to /0%, from 20%, in the next two years. It also found that, during the
2018 holiday season, Al-powered recommendations yielded 14% higher, on average,
order value,

Nevertheless, many retailers are still resistant to Al findings. As Fattern89's algorithm
looks at data from across industries, users receive insights collected from unexpected
places; the same customer might buy both a pair of shoes and a mattress, revealing
trends that work across contexts, But these recommendations can seem
counterintuitive or untrustworthy, such as when one woman's brand was told it should
target men in its advertising. The brand chose not to follow the suggestion, but Talyor
believes that not trusting Al is a mistake.

“There’s no bias in the machine; it's looking for the lowest opportunity,” said Talyor. "It
requires humans to intervene — and sometimes humans are unwilling to part with their
intuition and their experience. But others are and when they do, they find untapped
pockets of opportunity.”

Watch the video below to see how e-commerce brand Allbirds does it:
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