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E-Commerce Sales Continued to

Rise in May Even as Brick-and-
Mortar Reopened, Finds Mastercard
Report
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Total retail sales increased in May as brick-and-mortar stores began 1o resume
aperations in several states, but e-commerce continues to grow Its share, according to
the latest Mastercard SpendingFulse report.

The study found that U.S. e-commerce sales were up by 92.7% in May, suggesting that
consumers are increasingly interested in purchasing through digital channels.

This increase in online sales resulted in an additional $53 billion being spent on digital
channels in the U.5. during April and May. Meanwhile, e-commerce continues to grow
Its proportion of total spend — it accounted for 22% of retail sales in April-May 2020,
versus 11% in those same months last year.
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“The shift to digital ways of shopping has been e S
undeniable, while everything else has been incredibly

unpredictable,” said Steve Sadove, Mastercard senior MUST READ STORIES
adwvicer and ferrmaor O EO of Salze,
L ’ ’ s

While overall total sales were still down in May by 5.6%
yvear gver year, this was an improvement from April,
¥ REICo-op Has a New which saw a decrease of 14.1% compared with sales in
E:;;Eﬁ;ﬂ:g;jllnh April 2019. Mastercard experts attribute this recovery
1o the reopening of brick-and-mortar businesses and
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Sales growth and performance were found to be _ _
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Inconsistent across geographies and consumer
demographics, such as economic standing. But Mastercard reported spikes in home
Improvement spending, seeing growth in hardware spending (up 36.2% year over year)
and furniture sales (up /.5% year over year),
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Another trend was the popularity of e-commerce across international markets. In the
U.K., online sales rose to 33% of total retail spend in April and May 2020 — the highest  ESAEL T
share ever reported. The sales did not include those made on automobiles, gas or jEI N : e
restaurants. Online luxury sales in the UK. also reported an increase of 16% year over e e T
vear, despite the market's overall decline. BUSINESS
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As stores reopen across more states in the ULS., brick-and-mortar sales are expected to
increase, according to experts. However, many consumers are wary of returning to
physical shopping and this is likely to have an impact on e-commerce’s long-term
position in retail. Sadove predicts that some of the trends now will create permanent
shifts for the industry, not just in what sells but how it sells.
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“The question is what changes will stick around for the long-term,” said Sadove. NOW HIRING HESNS
“Investing in your home and shopping local are two recent trends. Heightened demand = —_—
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for touchless services i1s another, which could have tremendous impact on what stores R S =— ——

actually look like and how they blend their online and brick-and-mortar footprints.” B .
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